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Editor’s Column
Christine R. Harris

Happy New Year! This issue of
the Emotion Researcher carries on
with the topic of “In the Pursuit of
Happiness”. The previous issue grap‐
pled with theoretical issues such as
whether happiness is elusive when di‐
rectly pursued, and whether negative
emotions must exist in order for hap‐
piness to exist. The current issue fo‐
cuses on some of the specific studies
that have been conducted to deter‐
mine what makes people happier.
It seems that any discussion of
happiness would not be complete
without at least some consideration of
money. Although there has been a fair
amount of research suggesting that
money does not buy happiness, most
of us still would not pass up earning
more if we could. As we shall see
from Liz Dunn’s article what we do
with that money may make a differ‐
ence in how much joy we obtain – re‐
search showing that there is merit to
the old adage that it is better to give
than to receive. Leaving worldly
goods behind, Patty Van Cappellen’s
article focuses on the more spiritual
side of positive emotions, and dis‐
cusses the importance of specific emo‐
tions such as awe and admiration.
Our third article, by Sheri Johnson,
Anda Gershon, and Charles Carver,
looks at happiness from a clinical per‐
spective, namely the mania that oc‐
curs in bipolar disorder. Perhaps
reaching for the sky is not always a
good idea. The set of articles end with
a piece by Mark Coulson and Rebecca
Gould, who discuss the difficulties in
pursuing happiness and also lay out

some future directions for research in
this area.
The next ER will explore what
most of us would consider the most
important emotion of all – love. I real‐
ize that the ER has tended to focus
somewhat more heavily on psycho‐
logical research than on research from
other approaches. My hope is that our
special issue on love can feature con‐
tributions from a wide range of disci‐
plines in addition to psychology.
Given the topic, the most apropos
deadline for proposals would seem to
be February 14. So please send me a
brief description of your proposed ar‐
ticle by that date.
Speaking of deadlines, I want to
remind everyone that the deadline for
submission to the next ISRE confer‐
ence is fast approaching (January 24).
Hope to see you in Japan! (Also, a
special thanks to Piotr Winkielman for
the cover photo of the Golden Temple
in Kyoto.)

President's
Column
W. Gerrod Parrott

Let’s Educate the General Public
about Emotion!

I SRE has developed numerous
ways to help emotion researchers
communicate with one another. Our
biannual meetings, our journal Emo‐
tion Review, our email listserv ISRE‐L,
our website isre.org, this newsletter—
all help overcome the boundaries
separating disciplines and continents
to facilitate communication and col‐
laboration among emotion research‐
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ers. But what does ISRE do to com‐
municate insights about emotion to
the general public? Not so much. In
this column I want to propose four
ways that ISRE might do more to
share its members’ knowledge and re‐
search more widely; two are ways to
publicize the research and ideas of
ISRE members; one involves improv‐
ing information about emotion on the
web, and one involves better support
for those who teach about emotion in
the classroom. I hope to find some
ISRE members who want to volunteer
to help refine these ideas, think of new
ones, and enact them.
One idea is to post summaries of
recent publications by ISRE members.
Suppose that ISRE members prepared
succinct, nontechnical summaries of
recent publications, along with a clear
headline describing the main point.
These would be rather like the press
releases supplied by some journals to
publicize their recent issues and by
some universities to publicize their fa‐
culty’s accomplishments. The ISRE
website may be able to host the re‐
search bulletins. The details and ex‐
penses would need to be considered
by ISRE’s Executive Committee, but if
there was interest our website might
feature a frequently updated list of re‐
cent headlines that linked to more de‐
tailed summaries. Even such a simple
effort at outreach could result in more
people learning about the latest in
emotion research.
If we can publicize research by
posting text summaries, could we also
do so by posting video summaries?
My observations of my students sug‐
gest that they use video for many of
the purposes that my generation uses
text. YouTube turns out not to be just
for home videos and pirated video
clips—all sorts of information may be
found there. Some of it even pro‐
motes discussion and debate—there
are sites with many subscribers de‐
voted to explication of academic ideas
or to theoretical viewpoints, and these

videos stimulate a lot of discussion.
People reply both with text comments
and with video responses, so there are
videos, often no more than a “talking
head,” that comment on other videos.
It can lead to quite a lively inter‐
change.
Sometimes these interchanges are
actually civil. Other times, alas, they
are not—the web is a rough‐and‐
tumble place. I learned this lesson the
first time I ever saw a YouTube video.
On ISRE‐L someone alerted us to a
YouTube video showing ISRE mem‐
ber Jaak Panksepp demonstrating that
rats appear to enjoy being tickled.
The video nicely exhibited Jaak’s
kindliness and curiosity, so I was es‐
pecially appalled by the viciousness
and vulgarity of some of the com‐
ments. As I’ve since learned, such is
the web—not just on YouTube but
anywhere that comments can be left
by members of the general public.
Nevertheless, most of the comments
on Jaak’s video were appreciative and
thoughtful, so clearly video has great
potential for making emotion research
more widely known.
Would ISRE members be interest‐
ing in producing short videos that
share their knowledge and research
on emotion? Just in case they would,
I’ve created a YouTube channel called
“ISREchannel” that might serve as a
repository for them. There’s nothing
in it now, but the channel is estab‐
lished. The way these things work is
that once we have some content we
would try to get establish agreements
with other YouTube channels that ad‐
dress similar topics—we’d ask them
to publicize our channel and link to it.
That would enlarge the number of
subscribers to ISREchannel. Because
subscribers get notified whenever new
videos are uploaded, people inter‐
ested in emotions would find out
about our latest videos. Emotion re‐
search would become known to a
wider audience. We ourselves might

even appreciate this form of commu‐
nication. Anyone interested?
In addition to creating new ways
of presenting our research to the pub‐
lic, I want to consider where the pub‐
lic already goes on the web to get in‐
formation about emotion. Increas‐
ingly, whether we like it or not, that
place is Wikipedia. Just try searching
the internet for an emotion‐related
topic—the first page of hits very likely
contains one or more from Wikipedia.
Experts often dismiss Wikipedia;
many newspapers and magazines
prohibit reporters from using it as a
source; and teachers in universities,
secondary schools, and even primary
schools often prohibit citations from it
in their students’ work. Yet, how
many experts, reporters, and teachers
surreptitiously turn to Wikipedia
themselves? For some topics it is ac‐
tually superb, although for most it is
of mixed quality. More than anything
else it is incredibly convenient. It’s
surely the convenience that explains
why it is so often people’s “first stop”
when searching for knowledge.
In writing this column I realized I
actually didn’t know how emotion re‐
search is represented in Wikipedia.
Precisely because Wikipedia serves as
the first place to look for information,
it is the last place I would go to learn
about emotions. So I sampled a few
articles, and was struck with the range
of quality within a single article. The
entry for “shame” is typical. There
are brief mentions of Charles Darwin,
Helen Block Lewis, Ruth Benedict,
and of a couple of psychoanalytic ap‐
proaches. There is a surprisingly so‐
phisticated paragraph about the de‐
bate in moral philosophy concerning
whether shame is heteronomous or
autonomous. Extremely unsophisti‐
cated sections are more common,
however. One describes a typology of
shame that was unfamiliar to me but
appears to be espoused by “author
and TV personality John Bradshaw”
(a self‐help author and motivational
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speaker, according to the separate
Wikipedia article devoted to him).
The article trails off on one of those
odd tangents so familiar to readers of
Wikipedia, in this case a description of
the shame‐inducing political tactics
employed in the Philippines by the
mayor of Manila. The overall impres‐
sion is of piecemeal composition, and
of a vulnerability to self‐promotion by
publicity seekers drawn to Wikipe‐
dia’s trademark open authorship.
The question is what (if anything)
to do about it. One strategy would be
for ISRE members to try to improve
the articles themselves. I admit that I
have never contributed to Wikipedia,
and I suspect that the same is true for
most ISRE members. I’m told it isn’t
difficult. Perhaps if we each made
some effort to improve a few articles
the results would be noticeable. Per‐
haps we could enlist our students to
contribute as well. The American
Psychological Association’s Science
Directorate recently proposed that
academic psychologists should try to
improve Wikipedia, and described
initiatives at the APA as well as at
Wikimedia to encourage researchers
and their students so improve
Wikipedia articles. Perhaps we could
join this effort ourselves.
That strategy requires that we be
reasonably hopeful that Wikipedia
can actually be fixed. I’m encouraged
that some large research organizations
believe that it can, but I am aware that
some believe it to be hopeless. Being
openly editable, there is constant po‐
tential for misinformation to be add‐
ed, for egomaniacs to trumpet their
own importance, for improvements to
be removed by the stubbornly igno‐
rant, and for quality and focus to be
compromised by multitudes deter‐
mined to draw attention to their pet
obsessions. Changing Wikipedia sim‐
ply takes time and energy, which ap‐
parently are not correlated with abil‐
ity and balanced judgment. But per‐
haps we should give it a try.

An alternative strategy would be
to create a separate web‐based source
of information about emotion. This
could be a collection of articles by in‐
dividual authors, as is the case with
the excellent online Stanford Encyclo‐
pedia
of
Philosophy
(http://plato.stanford.edu/), or it could
be a wiki in which authorship is re‐
stricted to members of ISRE. Either
way, this strategy would require more
effort and resources than would be the
case if we simply set out to improve
Wikipedia. But it is a possibility. One
reason I am working to obtain tax‐
exempt status for ISRE is that it would
increase our options for obtaining
funding for such activities. For now,
I’m just floating the idea to see what
ISRE members believe is worth pursu‐
ing.
To the above three suggestions for
informing the general public about
emotions, I would add a fourth idea,
directed not at the general public but
at the students that many of us teach.
For a long time there has been a sec‐
tion of the ISRE web site called Teach‐
ing Resources, but it not very exten‐
sive nor is it very active. There is a
collection of course syllabi; there is in‐
formation about a number of graduate
programs; and there is provision for
posting teaching materials that section
has never been used. Surely we could
do more to share ideas and resources
to benefit our teaching! I would be in‐
terested in identifying ISRE members
who are interested in working on that.
So here are the four ideas:
 Post summaries of recent re‐
search
 Sponsor a YouTube channel de‐
voted to videos about emotion
 Improve Wikipedia’s articles
about emotion, or produce an
alternative
 Find new ways to support the
classroom teaching of ISRE
members
I would like to hear back from
ISRE members about these or other

ideas. Please send me email at
parrott.georgetown@gmail.com.
I
look forward to hearing your
thoughts and to finding some col‐
leagues to work with on these initia‐
tives.

Articles:
In the Pursuit of
Happiness
Elizabeth W. Dunn

How Money Aids —and Impedes—
the Pursuit of Happiness

On the last day of school each
year, I ask my students to close their
eyes and imagine their ideal life ten
years in the future. Most of them en‐
joy this daydream and readily ac‐
knowledge that they would expect to
be happier given this ideal future than
they are in the present. Many of them
also admit that this ideal future is fur‐
nished with the trappings of material
wealth—big houses, fancy cars, exotic
travel, and high incomes. As these
daydreams indicate, money is often
seen as an important aid in the pursuit
of happiness. Indeed, money can
provide an array of benefits, including
enhancing control over life, improving
standards of living, and reducing vul‐
nerability to the unexpected shocks of
daily life (Diener, Ng, Harter, & Aro‐
ra, 2010; Johnson & Krueger, 2006).
And yet, the relationship between
income and happiness is weaker than
most people typically assume (Aknin,
Norton, & Dunn, 2009). When we
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asked a nationally representative
sample of Americans to predict how
happy they would be given various
levels of income—ranging from $5,000
to one million dollars a year—they
envisioned a fairly strong relationship
between income and happiness. In
this same sample, however, the rela‐
tionship between participants’ own
income and their actual happiness
was much weaker.
The weakness of the relationship
between money and happiness sug‐
gests that the obvious benefits of
money may be offset by hidden costs.
In particular, by promising access to
the best life has to offer, wealth may
undermine our capacity to savor life’s
everyday joys (Gilbert, 2006; Parducci,
1995). Studying a sample of almost
400 employees at a Belgian university,
we found that wealthier individuals
exhibited lower savoring ability
(Quoidbach, Dunn, Petrides, & Miko‐
lajczak, 2010). Because savoring was
positively associated with happiness,
wealth had an indirect negative effect
on happiness via its detrimental im‐
pact on savoring. Thus, while the rela‐
tionship between wealth and happi‐
ness was weakly positive (consistent
with previous research), this relation‐
ship became significantly stronger
when we controlled for savoring.
In a second study with Canadian
university students, we examined
whether a simple reminder of wealth
could produce observable differences
in savoring ability (Quoidbach et al,
2010). We exposed our participants to
a neutral photograph (control group)
or a photograph of a big stack of
money (priming the construct of
wealth; Vohs, Mead, & Goode, 2006),
and then gave participants a piece of
chocolate to eat. Compared to con‐
trols, participants who were primed
with wealth spent less time eating the
chocolate and displayed significantly
less enjoyment of it, as rated by ob‐
servers. Taken together, then, our re‐
search provides initial evidence that

even as money aids the pursuit of
happiness, it can also get in the way
by undermining our capacity to ap‐
preciate the small pleasures of daily
life, from starry nights to chocolate
bars.
Further illuminating the costs of
money, other research has shown that
reminders of money lead people to
seek solitary activities and eschew
helping others (Vohs et al, 2006; Vohs,
Meade, & Goode, 2008). Ironically,
then, just thinking about money may
lead people away from the kinds of
prosocial activities that might actually
enhance their happiness. This sug‐
gests that people may often make
suboptimal spending choices, electing
to spend money on themselves rather
than others. Indeed, when we asked
people whether they would rather
spend a small windfall on someone
else or on themselves, a significant
majority reported that they would be
happier spending the money on them‐
selves (Dunn, Aknin, & Norton, 2008).
When we actually gave participants $5
or $20, however, they felt happier at
the end of the day if they were ran‐
domly assigned to spend this money
on others rather than on themselves.
Similarly, surveying a nationally rep‐
resentative sample of Americans, we
found that individuals who devoted
more money to prosocial spending (i.e.,
gifts for others and donations to char‐
ity) were happier, even controlling for
income.
Does prosocial spending produce
hedonic benefits only in places where
people have plenty of disposable in‐
come, or would similar effects emerge
even in poor countries? To find out,
we examined data from over 100
countries included in the Gallup
World Poll (Aknin et al, 2010). We
found that donating to charity was
consistently associated with greater
happiness (even after controlling for
income) for individuals around the
world, and this effect appeared in
poor and rich countries alike. Because

this study necessarily relied on corre‐
lational methodology, we next used
experimental methodology within
two countries — Canada and Uganda
—that differed greatly on our key di‐
mension of income. We randomly as‐
signed students in Canada and
Uganda to reflect on a time they had
spent money on others or on them‐
selves. Although respondents in the
two countries described purchasing
very different things, we found a re‐
markably consistent effect whereby
participants in both countries felt sig‐
nificantly happier when they looked
back on a time when they had spent
money on others rather than on them‐
selves. Thus, we have uncovered ini‐
tial evidence for a new psychological
universal: Human beings everywhere
may experience hedonic benefits from
using their money to help others.
Taken together, then, our research
suggests that money can act as both a
stepping stone and a stumbling block
on the path to happiness. The rela‐
tionship between money and happi‐
ness is weaker than most people as‐
sume, in part because money carries
hidden costs, as well as obvious bene‐
fits. Money promises abundance and
self‐sufficiency, which can undermine
our proclivity to savor everyday plea‐
sures and to seek the companionship
of others. Through better spending
choices, however, money can poten‐
tially provide the antidote to the very
problems it creates. Whereas thinking
about money can pull us away from
other people, using money to help
others and strengthen social relation‐
ships may provide a fundamental—
and even universal—route to enhanc‐
ing happiness.
Aknin, L.B., Barrington‐Leigh, C.P.,
Dunn, E.W., Helliwell, J.F.,
Biswas‐Diener, R., Kemeza, I., . . .
Norton, M.I. (2010). Prosocial
spending and well‐being: Cross‐
cultural evidence for a psychological
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universal. Manuscript submitted
for publication.
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W. (2009). From wealth to well‐
being? Money matters, but less
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ness. New York: Alfred A Knopf.
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tion. Journal of Personality and So‐
cial Psychology, 90, 680‐691.
Parducci, A. (1995). Happiness, pleas‐
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wah, New Jersey: L. Erlbaum As‐
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Quoidbach, J., Dunn, E.W., Petrides,
K. V., & Mikolajczak, M. (2010).
Money giveth, money taketh
away: The dual effect of wealth on
happiness. Psychological Science,
21, 759‐763.
Vohs, K. D., Mead, N. L., & Goode, M.
R. (2008). Merely Activating the
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Current Directions in Psychological
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Patty Van Cappellen

Positive Emotions and Their Impact
on Spirituality and Basic Beliefs.

In the past decade, positive emotions have become increasingly important
in
emotion
research.
Fredrickson’s broaden-and-build theory (1998) has played a role in this revival. Data consistent with both
broaden and build components are
emerging. For example, studies have
demonstrated that positive emotions
broaden people’s attention and thinking by promoting creative, integrative
thoughts, receptivity to new information, and global visual attention, but
also feelings of oneness and trust in
others. As a consequence, positive
emotions set people on trajectories of
growth that build personal resources.
They enhance life satisfaction and reduce depressive symptoms for example (e.g., Fredrickson, Cohn, Cofeey,
Pek, & Finkel, 2008).
The properties of positive emo‐
tions underlined by the broaden‐and‐
build theory remind us of and echo
spirituality. Spirituality is defined by
Piedmont (1999) as the tendency to
orient oneself toward a larger tran‐
scendent reality which binds all things
into a unified harmony. Up to now,
research has investigated spirituality
as a predictor of well being. Spiritual‐
ity has been consistently associated
with physical and mental health out‐
comes and with positive emotions
(Paloutzian and Park, 2005).
At the same time, spirituality has
been predominantly studied as in‐
creased by negative experiences. For
example, the death of a loved one or
other negative life events increases the
interest or the involvement in spiritu‐
ality (Hood, Spilka, Hunsberger, &
Gorsuch, 2003). Triggered by negative

experiences and being a provider of
positive outcomes, researchers have
thought and showed that spirituality
could be an effective coping strategy
in response to distress (Pargament,
1997). Now, does spirituality only
arises in response to coping with
negative events? Or are positive emo‐
tions also likely to increase spirituality
in a trajectory of self‐growth? The
definition of spirituality provided by
Piedmont (1999) could well fit in the
broaden‐and‐build model. By bring‐
ing meaning in peopleʹs life, spiritual‐
ity could be a kind of personal conse‐
quential resource as such, a resource
which can be caused not only by nega‐
tive emotions but also by positive
emotions. That is the assumption we
attempted to test.
In considering this issue, we felt
the need to study discrete positive
emotions instead of more general
positive affect. Importantly, we did
not expect all positive emotions to
open us to something larger than ourselves. Inspired by Haidt's theory
(2003), we tease apart two types of
positive
emotions:
the
selftranscendent positive emotions (e.g.,
awe, admiration, elevation, gratitude)
and the non self-transcendent positive
emotions (e.g., humor, joy, pride). In
our view, only the self-transcendent
positive emotions, which are more focused on the stimulus rather than on
the self, should make people more
spiritual.
In our lab, Saroglou, Buxant, and
Tilquin (2008) have already shown
that after inducing self‐transcendent
positive emotions (awe of nature and
awe at childbirth), people report to be
more spiritual than after a non self‐
transcendent
positive
emotion
(amusement) or a neutral state induc‐
tion. More recently, we have shown
that those specific emotions of awe
made spiritual people feel closer to
other people and act according to
their beliefs whereas humor, pride or
a neutral state did not (manuscript in
preparation). Based on those encour‐
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aging findings, we conducted another
experiment to test other positive emo‐
tions and explore underlying mecha‐
nisms. We wondered if the effect of
positive emotions on spirituality
could be explained by changes in ba‐
sic beliefs (Janoff‐Bulman, 1992). In
four conditions, created using four
videos, we induced elevation, admira‐
tion, humor and no emotion in par‐
ticular (control condition). Then we
administered measures of basic beliefs
(benevolence of the world, meaning‐
fulness of the world, and self‐worth)
and of spirituality. Results showed
that the two self‐transcendent condi‐
tions (elevation and admiration) in‐
creased spirituality compared to the
humor and control conditions. More‐
over, mediational analyses revealed
that a change in the content of basic
beliefs explained the effect of self‐
transcendent positive videos on spiri‐
tuality. Following exposure to the ele‐
vation and admiration videos, partici‐
pants saw the world and other people
as more benevolent. Finally, self‐
transcendent positive emotions, which
participants had rated for the purpose
of manipulation check, also mediated
the effect of self‐transcendent videos
on spirituality. This suggested that
our effects were not a mere result of
the videos’ content. Taken together,
these results support our hypothesis
by showing that self‐transcendent
positive emotions (such as awe, eleva‐
tion, and admiration) increase spiritu‐
ality whereas non self‐transcendent
positive emotions (humor) do not.
To conclude, we would like to put
a renewed emphasis on the power of
positive emotions. Positive emotions
can shape our basic secular beliefs as
well as our spirituality. Interestingly,
not all positive emotions hold that
power. Only the self‐transcendent
ones do. Our two‐group classification
is speculative and although the data
supported it, more empirical research
is needed. What do self‐transcendent
positive emotions share that non self‐

transcendent positive emotions do
not?
Our hypotheses could also be ex‐
tended to religiosity, a construct close
to spirituality and this assumption is
currently under investigation. We
view these questions as worthwhile in
particular because they reverse the
traditional causality, i.e. spirituality
makes people feel more positive emo‐
tions. It also allows us to go beyond
approaches conceptualizing spiritual‐
ity as caused by negative life events.
Our conclusion is that spirituality is
also a matter of self‐growth.
Fredrickson, B. L. (1998). What good
are positive emotions? Review of
General Psychology, 2, 300‐319.
Fredrickson, B. L., Cohn, M. A., Cof‐
fey, K. A., Pek, J., & Finkel, S. M.
(2008). Open hearts build lives:
Positive
emotions,
induced
through loving‐kindness medita‐
tion, build consequential personal
resources. Journal of Personality and
Social Psychology, 95, 1045‐1062.
Haidt, J. (2003). The moral emotions.
In R. J. Davidson, K. R. Scherer &
H. H. Goldsmith (Eds.), Handbook
of affective sciences (pp. 852‐870).
Oxford: Oxford University Press.
Hood, R. W., Spilka, B., Hunsberger,
B., & Gorsuch, R. (2003). The psy‐
chology of religion: An empirical ap‐
proach (3rd ed.). NY: Guilford Press.
Janoff‐Bulman, R. (1992). Shattered as‐
sumptions: Towards a new psychol‐
ogy of trauma. NY: Free Press.
Pargament, K. I. (1997). The psychology
of religion and coping: Theory, re‐
search, practice. NY: Guilford
Press.
Paloutzian, R. F. & Park, C. L. (2005).
Handbook of the psychology of relig‐
ion and spirituality. NY: Guilford
Press.
Piedmont, R. L. (1999). Does spiritual‐
ity represent the sixth factor of
personality? Spiritual transcen‐
dence and the Five‐Factor Model.
Journal of Personality, 67, 985‐1013.

Saroglou, V., Buxant, C., & Tilquin, J.
(2008). Positive emotions as lead‐
ing to religion and spirituality.
The Journal of Positive Psychology, 3,
165‐173.

Sheri L. Johnson

Anda Gershon

Charles S. Carver

When Happiness Is Too Much

A s one of our clients once said,
bipolar disorder may be the only con‐
dition where one has to be afraid of
happiness. Here, we focus on the
question of whether there can be too
much of a good thing—when is hap‐
piness excessive?
Bipolar Disorder (BD) is a severe
disorder defined by symptoms of ma‐
nia. Mania consists of a distinct pe‐
riod of abnormally elevated or irrita‐
ble mood, accompanied by symptoms
such as excessive goal‐directed activ‐
ity and pursuit of rewarding but dan‐
gerous activities.
What dimensions of emotion are
disrupted in bipolar disorder? Al‐
though people with bipolar disorder
do report heightened positive affectiv‐
ity during well periods (cf. Rihmer,
Akiskal, Rihmer, & Akiskal, 2010),
manic episodes are defined by either
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elation or irritability. It may be that
bipolar disorder is related to excessive
approach motivation. Persons highly
motivated to achieve goals might ex‐
perience more joy when things go
well, but anger and irritability when
thwarted (Carver & Harmon‐Jones,
2009). Most studies of self‐reported
reward responsivity have found that
people with remitted bipolar disorder
(Meyer, Johnson, & Winters, 2001;
Salavert et al., 2007) endorse higher
reward responsivity compared to
healthy controls. Those with high re‐
ward responsivity might respond
more strongly to life events involving
rewards or goals. Indeed, among peo‐
ple diagnosed with bipolar disorder,
life events involving goal attainment
have been found to trigger manic
symptoms (cf. Johnson, Cuellar et al.,
2008).
These findings have fueled labora‐
tory studies of emotional reactivity.
Most studies, though, have failed to
identify elevated emotional reactivity
to laboratory stimuli. People diag‐
nosed with bipolar disorder do not
demonstrate a greater shift in happi‐
ness (or psychophysiological arousal)
than do healthy controls after happy
film clips or success (cf. Gruber et al.,
2008; Farmer et al., 2006). It doesn’t
seem that people with bipolar disor‐
der are simply happier in response to
a positive stimulus. Rather, more re‐
fined models are needed.
Theorists have hypothesized that
the greater reward responsivity in bi‐
polar disorder is due to the sensitivity
of dopaminergic reward pathways
(Depue, Collins, & Luciana, 1996). Re‐
cent models suggest that dopamine
does not encode the hedonic value of
a stimulus, but rather, guides the
amount of energy that an organism
will expend to obtain rewards (Sala‐
mone, 2006). This model suggests the
need to consider effort rather than
simply happiness.
Studies are consistent with this
idea of increased effort expenditure in

bipolar disorder.
For example,
Harmon‐Jones and colleagues (2008)
suggested that high approach motiva‐
tion leads people with bipolar disor‐
der to sustain effort and remain en‐
gaged as tasks became more difficult
during reward pursuit. They used left
frontal cortical activation (as meas‐
ured by EEG) to index task engage‐
ment. When presented with a chance
to win or lose money (reward or pun‐
ishment) for solving anagrams of
varying difficulty levels, people with
bipolar disorder showed greater rela‐
tive left frontal cortical activation in
response to difficult reward trials, but
not difficult punishment trials. In a
daily monitoring study, people with
bipolar disorder demonstrated more
energy and activation after goal pro‐
gress than did healthy controls (Ful‐
ford, Johnson, Carver, & Llabre, 2010).
Hence, people with bipolar disorder
demonstrate greater effort towards
reward pursuit and more activation
after goal progress, rather than simply
greater happiness.
Beyond greater energy and effort,
happiness might last longer in bipolar
disorder. Farmer and colleagues
(2006) found that people with bipolar
disorder demonstrated an immediate
boost in mood after false success
feedback that was similar to healthy
controls, but the happiness was sus‐
tained for several more minutes.
Other research suggests even longer‐
lasting effects. In one study, partici‐
pants arrived at the laboratory two
hours before their typical bedtime,
completed a happiness induction in‐
volving imagery and music, and then
went to bed. After the happy mood
induction, people with bipolar disor‐
der took about 30 minutes longer to
fall asleep than did the controls (Tal‐
bot et al., 2009). These findings sug‐
gest that happiness lasts longer for
people with bipolar disorder than it
does for controls.
What would sustain happy
moods? Drawing on Teasdale’s (1988)

work in major depressive disorder, it
may be that once manic, the thinking
of people with bipolar disorder
changes. It appears that people with
bipolar disorder become overly posi‐
tive in their self‐evaluations during
good moods. For example, people di‐
agnosed with bipolar disorder en‐
dorse having surges of confidence
when happy (Mansell & Jones, 2006).
In studies of a positive mood induc‐
tion, people with bipolar disorder are
unwilling to take advice compared to
healthy controls (Mansell & Lam,
2006) and pay more attention to posi‐
tive words (Roiser et al., 2009). Hence
happiness may lead to overly positive
thoughts and confidence for people
with bipolar disorder.
In sum, despite support for a re‐
ward sensitivity model, laboratory
evidence does not support the idea
that people with bipolar disorder be‐
come excessively happy when ex‐
posed to a positive stimulus. Rather,
happiness relates to more effort to‐
wards goals, lasts longer, and is ac‐
companied by greater surges of confi‐
dence for people with bipolar disor‐
der.
Most readers will likely think they
could use a dose of these effects. At
what point are these processes mal‐
adaptive? Sustained positive moods
may interfere with sleep. As dimin‐
ished sleep is a robust predictor of
manic symptom onset in experimental
studies (Colombo et al., 1999), longer
lasting moods may induce symptoms.
Beyond this, greater effort and energy
towards difficult goals could have
both beneficial and maladaptive ef‐
fects. Greater energy expenditure
could help explain the high rates of
creative accomplishment among peo‐
ple with bipolar disorder (Johnson,
2005). However, the overly ambitious
life goals endorsed by people with bi‐
polar disorder, such as becoming mul‐
timillionaires or highly famous (Eis‐
ner, Johnson, & Carver, 2009) may
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come with the cost of repeated frustra‐
tions and disappointments.
How should someone with bipo‐
lar disorder cope with their happi‐
ness? Most people don’t have to con‐
sider how to regulate their joy. When
directed to do so, recent evidence
suggests that people with bipolar dis‐
order can effectively distance them‐
selves from positive emotion (Gruber,
Johnson, & Harvey, 2009). More re‐
search is needed, though, to under‐
stand when happiness is maladaptive
for people with bipolar disorder and
how to regulate that process.
Carver, C. S., & Harmon‐Jones, E.
(2009). Anger is an approach‐
related affect: evidence and impli‐
cations. Psychological Bulletin, 135,
183‐204.
Colombo, C., Benedetti, F., Barbini, B.,
Campori, E., & Smeraldi, E.
(1999). Rate of switch from de‐
pression into mania after thera‐
peutic sleep deprivation in bipolar
depression. Psychiatry Research, 86,
267‐270.
Depue, R. A., Collins, P. F., & Luciana,
M. (1996). A model of neurobiol‐
ogy–environment interaction in
developmental psychopathology.
In M. F. Lenzenweger & J. J. Hau‐
gaard (Eds.) Frontiers of develop‐
mental psychopathology (pp. 44‐76).
New York: Oxford University
Press.
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Roiser, J., Burke, A., OʹNeill, N.,...
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chological Medicine, 36, 1213‐1218.
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Mark Coulson
Rebecca Gould

H

appiness is a problematic con‐
cept. Recent researchers have at‐
tempted to describe the various forms
it takes, or have claimed it is too open
to interference from current emotional
and cognitive influences to be accu‐
rately assessed, while others have
abandoned the concept altogether,
viewing it as too culturally loaded to
be of any scientific value. Historically
the concept has proved no less am‐
biguous, and authorities have queued
up to provide answers. We are told
that happiness arises from the maxi‐
misation of pleasure and the minimi‐
sation of pain, the maintenance of an
ideal ratio between positive and nega‐
tive experiences, and from the denial
of worldly attachments and emotions.
Happiness depends upon being a
good citizen, or following one’s ‘inner
daemon’ and becoming all one is ca‐
pable of becoming. It comes from en‐
gaging in self‐directed and intrinsi‐
cally‐motivated activities, or being
used, perhaps even used up, for a
purpose greater than oneself. In short,
happiness can be found more or less
everywhere, and the pursuit of hap‐
piness is not a pursuit as such, but a
question of which way to turn. In‐
deed, answering the question of what
does not make us happy (or, at least,
what has not been proposed as some‐
thing which might make us happy)
might well be a simpler task. If there
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was ever a subject in dire need of sci‐
entific investigation, happiness is it.
Positive psychology, ‘the study of
the conditions and processes that con‐
tribute to the flourishing or optimal
functioning of people, groups, and in‐
stitutions’ (Gable & Haidt, 2005, p.
103), attempts to provide a pan‐
cultural and atemporal account of
happiness, and examines the evidence
for techniques designed or purported
to enhance happiness. As such, it ex‐
plicitly shifts the study of happiness
into the realm of scientific investiga‐
tion, and while not necessarily gener‐
ating any great surprises (although
see Peterson & Seligman, 2004, p. 9,
for some counterexamples), has gen‐
erated a great deal of interest and a
mounting body of evidence which
suggests people can enhance their
happiness by using a variety of tech‐
niques (see, e.g. Seligman, et al, 2005).
In addition to empirical research,
positive psychology seeks to provide
definitions of happiness designed to
capture the rich variety of feelings, at‐
titudes, and behaviours associated
with the term, and places these within
a framework which recognises the
importance of individual and cultural
differences. As such, happiness is
seen as arising from three main
sources: pleasure, engagement in
meaningful activities, and being part
of something(s) greater than oneself.
Each of these is differentially pre‐
ferred by individuals and, to a lesser
extent, cultures (Park, Peterson &
Ruch, 2009), and each makes an inde‐
pendent contribution to one’s overall
happiness or life satisfaction.
As an example of how recent re‐
search has begun to reveal techniques
which make people happier, evidence
suggests that writing a heartfelt letter
of gratitude to someone one has never
properly thanked, and delivering it to
them, enhances happiness levels (as
assessed through self report) for be‐
tween one and three months (Selig‐
man et al, 2005). While this is an im‐

portant finding, we know little about
the actual mechanism by which this
occurs (i.e. the mechanism of change).
It may be that simply reflecting on the
fact that someone has done something
nice for us is enough to enhance hap‐
piness, it may be that actually writing
a letter is important, or perhaps the
critical activity is delivering the letter,
whether remotely through the post or
face to face in person. What is more,
although this activity makes people
happier than baseline scores on aver‐
age, we can be reasonably confident
that it works better for some people
than others, and for some perhaps not
at all. What are the mediating vari‐
ables (such as dispositional gratitude)
which may be important?
In our lab we try to tease apart the
mechanisms of change of happiness‐
enhancing interventions in an attempt
to identify what is actually making the
difference. Our approach is straight‐
forward; take an intervention which
has been shown to enhance happiness
and, using randomised clinical trial
(RCT) methods, present participants
with one from a series of variants on
the basic technique (with a placebo
condition thrown in). Using the grati‐
tude letter outlined above as an ex‐
ample, some participants are asked to
simply think about what has been
done for them by the other person,
others write a letter but do not deliver
it, and others deliver the letter either
at a distance (post or email), or face to
face. By including additional meas‐
ures such as dispositional gratitude,
we hope to begin to understand how

this simple technique makes people
happier. 1
We wish to conclude by making
two points. First, the difficulties of defining happiness are serious and important, but this does not constitute a
reason why the subject is not worthy
of scientific investigation. Quite the
contrary. We note that the membership of this society has embraced the
definitional challenges of emotions,
and if we accept that terms such as
fear and anger might mean different
things to different people, but continue to stress the importance of clear
operationalisation, we see no special
challenges for the study of happiness.
Second, the pursuit of happiness has,
to our minds, already been mapped
out. There is no shortage of ideas and
suggestions, as our greatest thinkers
have diligently applied themselves to
questions about the what and where
of happiness. The challenge now is to
map out the how and why, and to sift
the empirically supported wheat from
the philosophical, literary, theological,
and kitchen-garden chaff.
Gable, S. L. and Heidt, J. (2005).
What (and why) is positive psychol‐
ogy? Review of General Psychology,
9(2), 103‐110.
Park, N., Peterson, C. and Ruch,
W. (2009). Orientations to happiness
and life satisfaction in twenty‐seven
nations. The Journal of Positive Psychol‐
ogy 4(4): 273‐279.
Peterson, C. and Seligman, M.E.P.
(2004). Character strengths and virtues:
A handbook and classification. New
York: Oxford University Press.

Seligman, M. E. P., Steen, T. A.,
Park, N. and Peterson, C. (2005). Posi‐
tive psychology progress – Empirical
validation of interventions. American
Psychologist, 60, 410‐421.
Incidentally, all this requires large num‐
bers of participants. We would be ex‐
tremely happy to hear from any ISRE
members with an interest in this research,
but especially those who have access to
participant panels!
1
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ISRE Meeting
July 26-29 Kyoto, Japan
Submissions

Travel Grants for Students

Submissions for symposia (of up to 5
papers), individual oral presentations and
posters from scholars in all disciplines
(including psychology, philosophy,
sociology, linguistics, computer science,
history and anthropology) working on topics
relating to emotion are welcome. The
program committee encourages symposia
including contributions from more than one
of the above disciplines to facilitate cross‐
disciplinary dialogue, in addition to single‐
discipline symposia.
Deadline for submission is January 24, 2011

ISRE will be able to fund a number of tra‐
vel grants for students who will present a
paper or poster at this summer’s biannual
meeting in Kyoto. We can fund up to five
grants of up to US$500 each. The grants are
intended only for students who have no
other source of financial support for travel
to Kyoto. Travel grants will be awarded by
the Program Committee based on the qual‐
ity of the abstract and the degree of finan‐
cial hardship. A form to be used for apply‐
ing for a travel grant will be posted at a
later date.

The conference web-site at http://isre2011.com/

Other News
Conferences that may be of interest:


MORAL EMOTIONS AND INTUITIONS
May 25‐27, 2011, The Hague
http://www.ethicsandtechnology.eu/subsite/conference_moral_emotions_and_intuitions/
Queries about the conference, should be sent to: MEI@tudelft.nl
Submissions due by February 1, 2011



ANNUAL MEETING OF THE SOCIETY FOR THE STUDY OF MOTIVATION (SSM)
May 26, 2011, Washington, DC, USA.
www.thessm.org/conference2011.php.
Submissions due by March 1, 2011.



EMOTIONS IN THE MEDIEVAL AND EARLY MODERN WORLD
June 8‐11, 2011. The University of Western Australia, Perth.
http://www.mems.arts.uwa.edu.au/
Proposals due by March 1, 2011, (earlier submission is encouraged).
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ISRE Membership
Policy
Applications for member‐ship in
the International Society for Research
on Emotion are reviewed by the ISRE
Executive Committee. The Member‐
ship Secretary summarizes the appli‐
cations and submits them to the Ex‐
ecutive Committee for consideration
several times each year. Applicants are
informed of the Committee’s decision
within a few months of receiving the
applicants’ materials.
Full Members
Full members must have attained
the highest degree in their field and
have completed their professional
training. To apply for full membership, applicants must submit an application (which can be found on the
ISRE website) along with a brief description of research and publications.
Associate Members
Associate membership is for less‐
established emotion researchers who
have not yet obtained the terminal
degree in their field or are engaged in
postgraduate training. Associate Mem‐
bers are typically advanced graduate
students or postdoctoral students.
Associate Membership is limited to a
single four‐year term. Associate mem‐

bers may then apply for full member‐
ship status (see above). There is no
guarantee of full member‐ship, how‐
ever.
Associate members are eligible to
submit and present posters at ISRE
conferences without a co‐sponsor.
Other graduate students are eligible to
submit posters only with the co‐
sponsorship of a full member.
To apply for Associate Member‐
ship, applicants must submit an ap‐
plication (which can be found on the
ISRE website) and provide the name of
a Full Member of ISRE who will serve
as a reference.
Applications for
should be sent to:

all

memberships

Diana P. F. Montague, Ph.D.
Director,
Emotion Development Project
La Salle University
1900 W. Olney Avenue (Wister 219)
Philadelphia, PA 19141 USA

The Emotion Researcher is the offi‐
cial newsletter of the International
Society for Research on Emotion
(ISRE).
Editor: Christine R. Harris

Please address comments and
submissions to
The Emotion Researcher
Christine R. Harris
Psychology Department
University of California, San Diego
9500 Gilman Dr. #0109
La Jolla, CA 92093‐0109 USA
1‐858‐822‐4507
charris@ucsd.edu

Advertising Rates (USD):
Quarter page $90
Half page
$165
Full page
$275

Email: membership@isre.org

Dues (USD)
Full members: $75 per year
Associate members: $55

Opinions expressed herein are
those of the individual authors
and not necessarily those of ISRE
or its officers.
ISRE Website: http://isre.org/
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